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“...Younger adult smokers are the only source of

replacement smokers... If younger adults turn away

from smoking, the industry must decline. .. S
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... to meet our marketing objective: To

increase our young adult franchise... the
brand must increase its share penetration
among the 14-24 age group which ...

y |
represent tomorrow's cigarette business.

January 23, 1975 RJR memo from Mr. C.A. Tucker.
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“... we are presently, and | believe
unfairly, constrained from directly
promoting cigarettes to
the youth market ”
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Apples connote goodness and freshness and we see many
possibilities for our youth-oriented cigarette with this
flavor...It’s a well-known fact that teenagers like sweet

products. Honey might be considered.”
(Brown & Williamson, 1972 - Bates #170042014 )
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“A lot of kids, when they start out, don’t like the taste of the
cigarette and they start coughing. But a flavored cigarette, let’s say
cherry, they might like better. And it might kill the taste to them
and they might start earlier”

(Brown & Williamson, 1984, Bates #679235840)



PRODUCED BY B & W IN CHILES TOBACCO LITIGATION L0
MARKITING INNOVATIONS, IXC.

]

SCARBOROUGH HOUSE, BRIARCUIFF MANCE, N.Y, 10510, USA + PHONE (W14) 7623050

CONFIDENTIAL -
PURSUANT 1o COUT ORDER
BROWN_& WILLIAMSON TOBACCO CORPORATION
PROJECT REPORT
September, 1972

PROJECT: I Youth Cigarette - New concepts I

MARKETING INNOVATIONS' SUGGESTIONS:
M suzzasts new ideas for the hmath-fr&shenﬂr fiald...

While the government would not
permit us to add caffeine to a
cigarette, it may be possible’to
use artificial ingredients to ob-
tain a cola taste and aroma,
Suitable names might be:
COLA-COLA, COLA-COOLER.

Apples connote goodness and
freshness and we see many
possibilities for our youth-
oriented cigarette with this flavor,

< APPLE FLAVOR >
Apple cider is also & possibility,

SWEET FLAVOR CIGARETTE ) We believe that there are pipe
tobaccos that have a sweet aromatic -
taste. It's & well known fact that -
teenagers like sweet products. Honey

might be considered.

If any of the above ideas have interest, MI, will prepare concept ads.
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a-linalool
p-menth-1-en-8-ol
Dodecane

Decanal
a-citronellol

citral

1-Decanol
p-Mentha-1(7),8(10)-dien-9-ol
Tridecane
Undecanal
a-Cubebene
Limonenediol
diacetin

Copaene
B-elemen
Tetradecanal

Dodecanoic acid, 1-methylethyl
ester

Heptadecane
Nonadecane
Heptadecane, 2,3-dimethyl-

Tetradecane

Caryophyllene

Dodecanal

B-Cubebene

¢-Elemene

a-Caryophyllene

Y-Muurolene

Valencene

a-Candinene

Pentadecane

B-Candinene

Hedycaryol

Caryophyllene oxide

Hexadecane
1,4-Methanobenzocyclodecene,
1,2,3,4,4a,5,8,9,12,12a-decahydro-
Octadecane
3,7,11,15-Tetramethyl-2-hexadecen-1-ol
Eicosane

*Based on high MS response of peak in chromatogram
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19.6

17 Ig-19 20-26 25-39 40-54
years of age
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( Wunderink K, Green M, Xiao J, et al. Flavored Cigarette: Youth Awareness
and Use, presented at The 13th World Conferency on Tobacco OR Health,
Washington, D.C., July 13, 2006 )
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(919 14 1 ) 1A aulﬁ@ufﬁlauwéegﬁ o ( American Lung Association. From

Joe Camel to Kauai Kolada: The Marketing of Candy-Flavored Cigarettes
2005.Available at: www.lungusa.org. Retrieve on September 13, 2005 ).
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( American Lung Association. From Joe Camel to Kauai Kolada: the
Marketing of Candy-Flavored Cigarettes. 2005. Avilable at :

www.lungusa.org. Retrieve on September 13, 2005 ).
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The Ultimate Little Cigar
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Hand Rolled
Mild Tasting
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PEELSunny Peach PEEL Sweet Melon PEEL Menthol orange
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Menthol Strawberry
menthol
Cherry Strawberry
menthol pipe pipe
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24/10/2550 (update 15/05/2008)
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